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How?

Tactics
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Resource Productivity

Reducing demand
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Waste = Food

Agricultural waste = heat


Source: Green Energy Inspiration Off the Coast of Denmark, Cardwell, D., The New York Times, January 17, 2015. Photo credit: Erik Refner  
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Mic
ro-Enterprise

 Creating local jobs


Source: Green Energy Inspiration Off the Coast of Denmark, Cardwell, D., The New York Times, January 17, 2015. Photo credit: Erik Refner  
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So

lutions Economy

Supplying heat vs. owning a heating system
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Impact Investing

Individuals, groups and 
municipalities investing in 
an alternative future
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Waste = Food

Building Natural Capital

Biomimicry

Radical Resource Productivity

Micro-Enterprise

New Entities

Service Profit Chain

Crowding

Base of the Pyramid

Tactics

Sharing Economy

Solutions Economy Regenerative Marketing

Impact Investing

Make your own

Make Your Own
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2 Competitive Advantage

Supporting Activities

Service

Marketing

Unsold Production

Inbound

Operations

Outbound
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Procurement

Knowledge Systems

Team Development

Firm Infrastructure

3 Incorporating 3P

People

Profit

Planet
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4 Implementation Ideas
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1 Company Purpose
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For more information
visit: 

See the articles:

abundancecycle.com
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